Topic: Politics. 
Related Country: China. 
Method: Content Analysis. 
Title: A cross- cultural analysis of the political advertainments between United States and China. 
[bookmark: _GoBack]Research Questions: RQ1: Are the political advertising more popular in individualistic cultures (United States) or collectivist (China) cultures? RQ2: As both counties have strong political powers, will there be any similarities between the two countries political advertisements?
Hypothesis:H1: People in collectivistic cultures (China) are more likely to positively respond to the political advertising than those in individualistic culture (Belgium).
H2: People in high power distance (China) are more likely to positively respond to the political advertising than those in low power distance culture (The U.S.).
Theoretical model: Hofstede’s (1984) cultural dimension Individualism vs. Collectivism and high- and low- power distance

